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A changing landscape
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Last year in the UK more than 400 bookshops closed down, seven times more than
in 2011.
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There are now less than 2,000 bookshops left, less than half the number of seven
years ago.
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Prlnt is declining

* Physical book sales fell to £1.51bn in 2012, down from
£1.59bn in 2011.
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The rise of the e-book
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e |n 2012 UK e-book sales doubled to £261m.

20124 e [ EE?%’%}%%%) W T —f%, BRMAZANT—H
ﬁy%%ﬁo |

—y— =y

 “One in four books sold will be e-books by 2014”
James Daunt, managing director of Waterstones.
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Devices
 Mobile phones are set to overtake PCs as the most common
Web access device worldwide by the end of 2013
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* Over 80% of handsets sold in mature markets will be
smartphones by 2015.
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* Tablet shipments will reach around 50% of laptop shipments
by 2015 .

20155, PR FLN A AR DT ECRE 7 RSB O A B R DU
50%.

WILEY



Today’s students have grown
up in the Internet age
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They have spent their entire lives surrounded by the toys and tools of the digital world
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The Net Generation
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Today’s students think and process information fundamentally

differently from their predecessors.
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They are active learners who are:
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*Always Connected [ 5} 7E 2
*Multi-tasking ] ZbH % & - 5%
Resourceful [N AL
*Inquisitive %Z R 5%
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Libraries aren’t how we remember them
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Automated storage &
retrieval system for print
books
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Library Budgets
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* Wiley recently undertook a global survey of 525
institutional libraries.
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* Institutes in North America, South America, Europe and
Asia Pacific Region were contacted.
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* We spoke to Senior librarians with control over and
knowledge of library budgets for 2013.
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2013 LIBRARIAN SURVEY oSS

completed responses
Irom librarians
- argund the world,

Sursey conducted by
Wlley during May
2013

Budgets and the migration from print to digital fermats
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BOOKS HOW BOOK SPEND IS DIVIDED
Digital share 2010 2013
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Digital: replace or supplement? How budgets are changing
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Print to dlgltal transition
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— Spending on print books still exceeds digital (64%/36%), but is expected to

be even in three years’ time.
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— Currently 26% of book collections are digital.
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— 75% of respondents state that their e-book collection supplements their

equivalent print collection, while 25% state it replaces it.
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— 36% have integrated patron-driven or demand-driven acquisition models
into their purchasmg plans and an additional 21% are considering a pilot.
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— Of those who have integrated PDA, 28% are allocating 50% or more of
their digital books budget to the model. 58% expected that allocation to
increase over the next 3 years (slightly less than the 61% who expected it
to mcrease in the 2012 Survey).
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— Regarding reference works, 60% stated they would purchase both print
and online editions in the coming year (last year 67% stated they would
purchase print/online editions) and 25% stated they would only purchase
online editions (an increase from last year’s 19%).
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— Regarding journals, more than half of librarians say they will continue to
cut print journal subscriptions, with 13% saying they will be phasing out
print entirely in the next two years (up from 4% last year).

P, 2R PL A 8 B 01 3R s At AT TRE 48 28 ek BRI 0 ) 1T
Egéﬁwﬁ@%ﬁﬁ&%@ﬂ%ﬁi%ﬁiﬁﬁ@mwmﬂ%(%
J4%)

WILEY



How do you see your digital book budget
evolving in the next year?
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52% are budgeting for more
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How do you see your digital book budget
evolving in the next three years?
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63% will be budgeting for more
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The Voice of the Librarians
on digital books
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“We want access to the best

books. and all of them” “We need better discovery tools”
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“Offer multiple access points”
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“We need quality cataloguing
records”
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textbooks” title is published”
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Col

Challenges of the Library
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ections and Collection Building
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Librarian’s Role and Skillsets
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The Librarian/Faculty/Student Virtuous Circle
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Collections and Collection Building
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Just In Time Vs Just In Case &HﬂL 5V —
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Librarian’s Role and Skillsets
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Data curation % B} 2Z 3

Digital resources management, preservation and
assessment ZU TR E . PRAF VA

Subject expertise: support interdisciplinary research
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The Librarian/Users Virtuous Circle
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- Communicating the value of library in advancing institutional
missions and goals
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- Understanding user behavior and expectation
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- New Services to support students to learn, teachers to teach
and researchers to research, enhance life long learning
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http://crln.acrl.org/content/73/6/311.full

Professional Certification

Leadership and Student
Leadership Development

Wiley Digital Solutions
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Textbooks
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eTexts — Powered by VitalSource
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Wiley Learning Institute Let us help with the Digital Transformation Blackwell Reference Online
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Wiley Online Library
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Wiley’s Commitment
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