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Part l. Supply Side 

The objective of this part of MSStudy TI is to provide an overview of the electronic 
information providers active in Spain in 1997, with sorne estimations of the 1998 
figures. 

Following the methodology proposed by the Support and Aggregation Team, 
consensuated by all MSStudy partners, the information market has been measured from 
two standpoints: 

- National market or consumption (see chapter 2.2.1.). 

- National industry production (see chapter 2.2.2.). 

Under the market approach there have been taken into account the data of all the 
companies, national and foreign, operating (i. e., selling information) in Spain. Imports 
into Spain are included and Spanish exports have been excluded. The results show the 
information consumption in the country. 

Under the industry approach only data of the national companies owned by Spanish 
investors by more than 50% have been considered. The headquarters principIe applies 
here: a company whose headquarter is located in another country is considered to be a 
foreign company and their sales in Spain are accounted as imports (i. e., not taken into 
account here under the industry approach) even in the case that the information is in 
Spanish, produced in Spain and sold to Spanish users. Spanish exports are included. 

3 




























































































































































































































