




actions that boost the market development of the electronic information, helping to 
manufacture products and services online and offline that could be easily marketed. 

In Europe the project MSStudy is technically leaded by the German consulting firms 
Institute for Information Economics and Infratest Burke, that have designed a cornmon 
methodology that was consensuated in various preparatory technical meetings and is 
applied in the 16 participating countries. With this, comparative results are guaranteed. 

Electronic information. Spain. 1997-2003 

Panel of interviewed experts 
This report is the result of integrating 28 questionnaires answered by 29 Spanish experts 
(two of them fulfilled only one questionnaire) that have years of experience in The 
information sector --most of them are known because of their previous analyses and 
works--, that come from very different areas, like public adrninistrations, big and small 
companies, universities, research centres, specialised journalism, etc. Their opinions 
have been interpreted, grouped and re-elaborated in two steps, the second one having 
received the approval of the participants (see the list in the final appendix). 

To all of them we want to express our most sincere knowledge because they have 
afforded their time altruistically. Specially we want to thank them for their valuable 
opinions and ideas. 

The criteria to choose these specialists have been in all the cases their notoriety and 
because they pertain to environments very different of the sector of the electronic 
inforrnation. Although we are very satisfied of the great professional category of the 
panel that we have been able to join for this study, evidently we could had asked the 
collaboration of other many good professionals of our country. Part of the "selection" 
carne facilitated by their proxirnity to Asedie and to the Centro de Información y 
Documentación Científica (Cindoc), of the Consejo Superior de Investigaciones 
Científicas (Csic), as well as the journal El Profesional de la Información, which is 
devoted to these matters. AIso we must say that sorne persons to whom we asked for 
collaboration apologised for not being able to answer the questionnaire in the period of 
time when the operation was carried out. 

Following the recornmendations of the team that leads MSStudy, we chose a small panel 
in order to carry out a study more qualitative than quantitative. 

Scope of the study 
We have to remind that, as the rest of the MSStudy, this questionnaire always addresses 
the information market. 1. e., information not free of charge for which users are 
prepared to pay directly for it. In principIe we exc1ude, thus, the inforrnation free of 
charge produced by the public adrninistrations. Although the information paid indirectly 
by mean of advertising (of which in Spain there are already sorne cases, far from being 
100% self-financed) is also treated, this study is based primarily on the information 
services paid by the own end-user, be it institutional or private. 

As it happens often in this sector, all the concepts treated in the questionnaire are very 
interrelated, what (the reader will notice) has caused that sorne experts refer to the same 
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