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2\BSTRACT

rsadia University, Bardoli is one of the fastest-growing university of Gujarat which was established in 2011. To provide the
wsearch and the teaching needs of th-e institute, Central Library (B U Tarsadia Learning Resource Centre) Barcioli is providing
different resources. Products and- services to the faculty and the students. To maximize the usage and incre’asing the importance
Jf ibreries in the present scenario library adopting the different marketing strategies. Marketing also helps to achieve the goals
of libraries. This paper provides a comprehensive overview of different marketing strategies adopted by libraries with special
reference t0 Central Library, UkaTarsadia University for reaching to its users and to increase the usability. The paper is intended
to help professionals and the library users in knowing the various resources, products and services by the Central Library, of

(kaTarsadia University as a model.
Begword: B U Tarsadtia Leamning Resource Centre, Library Marketing, UTU Library, Marketing Library Resources, Library
Marketing Strategy, Library Services
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INTRODUCTION

Information is the getaways of knowledge and culture where libraries play an important role in society. Impact of
Information communication technology on library information is growing fast and it is available in various electronic
formats such as audio contents, video contents, CD/DVD ROM, online publication, online databases etc. Adoption
of new technologies in library by storage, processing, retrieval and services of the user approaches for information;
ibrary facing new challenges in terms of budget, staff shortage, changing media of information, changing view of
wers and its demand etc. To handle the challenges marketing library resources, products and services can found to

be appropriate and helpful.

the big challenge of alland the challenges give
Marketing Association “Marketing is the activity,
and exchanging offerings that have value
mum usability of available

The library is a non-profit organization and non-profit marketing is
:l“nd.sigpiﬁcant values to the organization. According to American M
; of institutions, and processes for creating, communicating, dehvem?g, : .
o Customers, clients, partners, and society at large”. Library marketing involves maxi

T A : :
Soutces, identify the user’s needs and satisfy the user’s requirement

MARKETING LIBRARY RESOURCES, PRODUCTS AND SERVICES

SQWiCQS Ilb . » y f k ting a
»Ibrariang m ' e efforts in the aspect of markeling ait : :
e e hibitions and displays, publicity, orientation, blog, and

*Source

SAn® H prOduCts - Pt t

ocj : and services through advertisement, €x i R y
ﬁndal nediaete. Use of marketing techr?iques and strategies is giving more value to.the organization's mission, Vl§l;:n.
Dlectives te, attract volunteers and supporters Marketing can help the libraries to survive their user by with a

h‘)“Sl'
] ap auvs
])TOach in the following ways.

lnc . .
: mfease the visibility of a library and raising public
Prove the image and status of the libraries and lib

awareness
rary professionals
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' environment.
+  To provide effective library services among the users in the IT

information of users
*+  Create awareness and need for in p |
Attract a number of users and to encourage them to utilize the resources of the library to the ma
" act a

t an individual level Ximun levg,
«  Increase the relationship in the library among the users at an I :

B U TARSADIA LEARNING RESOURCE CENTRE (CENTRAL LIBRARY).
UTU BARDOLI

Uka Tarsadia University Bardoli is one of the fastest-growing Universit'y of Gujarat which establish
UkaTarsadia University Library has new building existing in 2017 by donation of B U Path from Tarsadia
USA. The Architectural and structured building of the library like an open book.UTU Library system having cenr
library [B U Tarsadia Learning Resource Centre] and six departmental libraries that collectively serye the user
needs for their teaching and learning. University libraries having a total collection of more than one lack ninet,.
five thousand [195000+] consisting books, theses. Bound Volumes of Journals, Project reports, CDs/DVDs
the subject of science, engineering, management, computer science, pharmacy, Biotechnology, PhVSiOtherapy.
Architecture etc. Library having special collection of Dr. Paresh Pandya'’s,[Professor at Ahmedabad Managemen
Association, the motivation speaker, HRD Consultant and corporate trainers] lifelong learning collations of More
than 12500 their own reading books has been added in the library by a donation from their wife Mrs Jyoti Pandya
The collection contains General, motivation, inspiration, leadership, executive management, literature, psychology,

management etc various aspect of books. Utilization of its collection gives users more motivation and inspiration to
their career goal.

ed in 20“
Foundatiq,,

MARKETING EFFORTS FOR CRE

ATING AWARENESS OF LIBRARY
RESOURCES, PRODUCTS AND

SERVICES AT UTU CENTRAL LIBRARY

User Orientation

ting of their course or Programme session, brief introductory presentation
followed by the library visit. Further to mak

€ awareness and career counseling of 10" to 12% standard students ever¥
year school students visits (Fig.1) has been

arranged for the campus as well as Central library; the presentation =
was given to them followed by the library visits.
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for marketing in current

ijri; * stion. University library has not its own web site byt having w
jrfz?ils of library activities can be described over jt. University IT
e

it can be updated regularly by coordination and Support by the central library of UTU.
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Figure-2: Web Page of the Central Library, UTU [http://utu.ac.in/Library/index.html)

Social Networking Tool for UTU Library on Facebook

Facebook is the most popular Social networking tool which can be easier to stay in touch, organized, and well connected
to users and explores the information like texts, pictures, video and audio material etc. It is an effective way to encourage
i, people or library users to make them aware of library resources, products and services. Social networks can be a useful,
! immediate way to stay in touch with a group of users or Person to know what’s going on with the library. It is the best
tools for information dissemination and promotion of library services among the users’ community.
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Figure-3: B U Tarsadia Learning Resource Centre (Ceqﬁal Library)
[https://www.facebook.com/utullbrary]
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. : ing and Reengineering Libraries
o brarianship: Reimagining an
Sustainable Librarian

WebOPAC

: i all users expected services and facilities Iibrgry adopting the new INNovatiy, tect
lhere is a need for all user: P . sors. Library migrated over KO oPaiisoes ol
providing better benchmark services to all their users. RFID systemn for their user 1o proui. 5 Qrateq, @ |
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1 d lib ML
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Figure-4: Koha Library OPAC (Intranet) [https://192.168.40.17]

Koha Integrated OPAC can allowed user to Basic search as well as advanced search facility by author, title, subject
keyword, ISBN, Barcode, series and call number wise while Advance search facility allowed user to search by _It.em 'VP:;-]S
Search by multiple kinds of limits by year, range, as well as different type of format and kinds of library specified by e‘
users. Koha OPAC also allow user to loge their account (Fig.5) which allow user to 1) view and renew items chfiiCk;}L
2) view and renew item overdue 3) view status hold and cancelled placed hold 4) submit or change personal ebmil
9) change Password 6) view reading history 7) Manage notification, Digest mail, notify event and due date_8) {SU =
recommendation for library collection 9) submit interlibrary loan request. Koha OPAC having the most artracnye eaCk

of Brows shelf which allows a user to view the shelf itemns or books details over the OPAC without going physical rack
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Figure-5: KOHp OPAC User Log
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Figure-6: e-Resources Access by the Central Library

Inter-Library Loan Services

Central Library of UkaTarsadia University is a member of DELNET (Fig. 7), which allows the user to unavailable
books and other resource materials on an interlibrary loan request basis. Union catalogue of the books and Journals
are available for searching other institutional resources.
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Figure-7: DELNET User Services

0
h:;Versity Central Library has six branch libraries for providing better services lo its uscf. r\Ef»oo.k B&};}l: ggmée'\sl r\qa\ée
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ustaina
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over the periodical section for their proper utilization. (Fig. 8)

i

Figure-8: New Arrival Display area and Periodical Display Area

Doctoral Thesis

The doctoral thesis is valuable output resources for any organization. University has made MoU with Shodhgang?
INFLIBNET Centre Gandhinagar for contributing their research thesis to accessible all worldwide. All thesis has been

digitized and uploaded over Shodhganga website regularly and it can be also accessible over the intranet network
through the library catalogue. (Fig. 9)
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Marketing Library Resources, Products and Services in University Library: A Case Study of Uka Tarsadia University

Library Brochure

University “br(jw has printed library brochure as well as a downloadable copy of its brochure with describing details
of library services, facilit

Institute Newsletter and Publications

The central library of Institute can display separately for institutional publication and newsletter. For more utilization
and aware abf)ut the user eNewsletter can be host over the university website which covers the all academic activities
of the university and its department or institute. (fig.10)
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Figure-10: University eNewsletter

Library Usage Monitoring

For Access control and usability movement, University Library has turn-style get for library entrance get which allows
only authorize register user entry in the library every user can get a smart card for accessing all kinds of library
Services. Al| though for outside users and guest visitor entry visitor card is available over the helpdesk counter of the
library by Sports registration. Intelligent MIS reports for the current day, Completed week, Completed Month and

Calendar year can be generated by the system regularly.(Fig.11)
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Marketing Library Resources, Products and Service:

5 in Umvmsih} Library: A C

ase Study of |

Ika Tarsadia University

Figure-14: Library Soundproof Compartment for Group Study

CONCLUSION

Marketing creates user value and relationship. The effective implementation of marketing library promotional
activities requires serving the users need and their expectation. Marketing of library resources, products and services
are essential to reach them. Marketing of Library and its services increase the visibility of the library. Marketing
strategy and proper plan for marketing increase the number of users and make them aware to utilized the maximum
level of available resources.
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