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Need of Marketing

Libraries and other non-profit organizations have only recently become
aware of the need to market their products and services. Library and information
products and services are now being recognized as commodities that can be
sold, exchanged, lent, and transmitted. Marketing may be instrumental in

maximum utilization of information products for which information canters
have been investing huge amount of money,

: s man power and time.
Communication, visibility and customer orientation are key factors in successful
marketing.

Madhu sudhan (2008) signifies the essentiality of marketing for libraries
as to

Create perception of need and thereby create demand
Ensure the optimum use of information
Improve the image and status of the libraries and library professionals

Tackle the problems of rising costs of reading materials, journals, and
databases

Cope with the information explosion

Introduce cutting-edge information technology systems in library
services

* Balance shrinking funds
Save libraries from devaluation
Save libraries from declining reader-support

Uphold the dictum that information is power

The Four Ps of Marketing

According Wood the four Ps of customer-cantered marketing are product,
price, place and promotion.This is also called the marketing mix.

Product:

The library’s products include not only the books and materials that circulate
but also information services, friendly professionals, comfort, and life-enhancing.

Price:

The price is what it actually costs to bring the product or service to the
er. “There is simply no profit-oriented business that does not know
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Andreas Kaplanand' le:hael Haenlein defines social media as “a group of
I'ntemet-based applications that build on the ideological and technological
foundations of Web 2.0 and that allow the creation and exchange of user —
nerated content”.

From the definition we can conclude that social media bring different
comMUNIty of people together in one centre place like libraries done and where
they can share communicate with librarian hence we can say that In today’s
[CT era social media play an effective role for marketing and promoting library
and information services.

ge

Following are the some social networking sites which helps librarian to
market and promote its product and services beyond the boundaries of libraries

and hence it increases active participation and communication of library.

1) Face-book: It is very user friendly and interactive social networking
site for connecting library services to the users. With the help of Face-
book libraries can advertise their upcoming events and also share the
information about new arrivals and editions of books. Better and
faster distribution of library newsletter uploading broachers about
academic activities such as schedules of conference, seminar can be
done in no time on Face-book.

2) Twitter: It is kind of micro blogging application where short messages
can be sent to destination. It helps to keep staff and user informed of
the events and program of library, workshops, new arrivals and new
services through short messages either through web or through SMS
using a mobile phone with a limitation of 140 characters. It helps to
provide online reference service. Twitter post can be linked to the
home page of library blog posts, wiki, online archives for detailed
information. It is highly effective for increasing library users.

3) LinkedIn: It enables patrons to connect with subject specialists in
their particular field of interest. It helps to provide selective
dissemination of information service to users. LinkedIn can be used
by libraries to create professional connections and to market library
services among other professionals working in different libraries of
the world and can also solicit their idea and professional experiences.

4) Ning: Being an online platform Ning facilitates people to create custom
social network where community web pages can be created and be
connected through network. Communities on Ning can associate with
online services like Face-book, twitter. People can create their own
social network to build up discussion on a particular topic. Ning has
a potential to converge their information professional together and
thereby the marketing of information among the libraries would be
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Importance of Social media in
information services:-
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Promoting of library and

Social media helps to expand your community: - Social Media helps
to expand‘ their community by the way of Face-Book, Twitter or etc, I}:
plays an important role in marketing library services & Products. It
conflects users who are interested in the same field. Social media has
an international reach. Librarian can use social network for sending
messages about themselves can spread the message further. Power of
social media in shredding information quickly & it is use by libraries by
effectively for promoting & expanding the services & Community.

It is helpful to engage library community: - Through the using of social
media library promote new books, reviews, book awards list and current
awareness services by posting it on various social media for information
as well as selection for the usurers. An online question & Answer can
be creating for the readers to recommends on things. This way we can
engage our library patrons in their related information.

It plays a vital role to encourage use of library resources and services: -
In this technological age everyone wants to quick response or quick
information retrieval tools. By the helping of social media libraries create
questions & answer through what’s App Group, sending a video clip on
related topic on YouTube and many others. Libraries encourage its
patrons or users to use library services & products those are provides
by library through the social media & gets there need fulfil in quick &
effectively:

It enlarges learning opportunities among us: - We are all finding
something new & better or latest information on related topic. With
the help of social media library enlarge learning opportunity among
users. Today we have smart electronic devices to find our need like I-
Pad, Smart Phone, Tab etc. We don’t go on the information canters or
in the libraries just only use the services those gave library to us and
get our information anywhere with the help of these social media.

It eases the effective target marketing: - Services and Products of Library
are easily spread by marketing on social media. It directly targeted to
him needy & Hungary people of information. These People always
search the sources where they get information.

~Social Networking Librarians

o ~ Libraries play important roles in providing information for research and
~ access to knowledge. In order to stay relevant in the socially networked

~ environment and meet the growing needs of their users, libraries therefore
need to pro-actively embrace the new technologies and face the challenges for
ter services delivery. Librarians are responding to the popularity of social

etworking sites and their expanding role in the creation, use and sharing of
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7) Government intervention: I o
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Conclusion

Dynamics of LIS Marketing have s;
Jonger confined to promotional effort
whether they are actual users or

gnificantly changed. Marketing is no
but build on interaction with users,

s tae Ot potential and are in library or outside. Social
media is a vital tool for marketing and promoting of library services and products

among new generation users and to creating user cantered libraries. Social
media helps librarian to communicate with end users and provide all
information about library services and products. Social media helps librarian
to satisfy the changing demand of users and save the time of users by providing
user friendly interface. Social media marketing helps librarian to improve library
services and increase the performance of library and its services
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