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Abstract

Objective: Considering the importance of marketing and public relations in libraries and the lack of an official
position on the one hand and the compilation of the new standard of public libraries in Iran on the other hand, the
aim of this research was to investigate the view of public library managers of Isfahan province about the feasibility of
implementing the Standard of Marketing and Public Relations of Iranian Public Libraries (2020).

Method: This research was applied in terms of purpose and descriptive-survey in terms of method. The statistical
population consisted of 196 public library managers of Isfahan province. 127 managers were selected as a statisti-
cal sample by the Krejcie and Morgan table and stratified random sampling method. The data collection tool was a
researcher-made questionnaire, and SPSS V.26 statistical software was used to analyze the data.

Results: The results showed that the average feasibility of implementing the Standard from the view of public
library managers of Isfahan province is lower than the average (x=3) and the observed average difference is also sig-
nificant. The average of the components of planning, evaluation and support were all lower than the hypothetical aver-
age, which shows the poor condition of the feasibility of these components in the public libraries of Isfahan province.
There was also no significant difference between the view of the public library managers based on the demographic
variables of gender, age, education degree, discipline, city and work experience regarding the feasibility of implement-
ing the Standard.

Conclusionss: So far, there has been no research on the Standard of Marketing and Public Relations of Iranian
Public Libraries (2020). The results of the present research can achieve the desired situation in the field of market-
ing and public relations in order to attract the audience and facilitate relations with the actual and potential audience
community.
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Introduction

Along with the technological developments and ever-increasing transformations, social and influential insti-
tutions such as public libraries will need to use new methods and innovative solutions to communicate with the
audience and inform their services in order to maintain and survive. Marketing in libraries and information centers
is considered as a process. This process requires the adoption and implementation of a coherent planning approach
aimed at achieving the organization’s goals and meeting the needs of users. Public relations, as an aspect of market-
ing, involves interaction between the library and potential and actual users. Marketing and public relations are ef-
fective factors for the life of many organizations such as libraries, which are known as a good way to communicate
with people. Considering the importance of marketing and public relations in libraries and the lack of an official
position on the one hand and the compilation of the new standard of public libraries in Iran and attention to the
topic of marketing and public relations as a standard on the other hand, the necessity of its implementation in this
type of libraries is essential. Therefore, the aim of the current research was to investigate the view of public library
managers of Isfahan province about the feasibility of implementing the Standard of Marketing and Public Relations
of Iranian Public Libraries (2020).

Method

This research was applied in terms of purpose and descriptive-survey in terms of method. The statistical popula-
tion consisted of 196 public library managers of Isfahan province with more than three employers (including the
manager and the staff librarian). 127 managers were selected as a statistical sample by the Krejcie and Morgan table
and stratified random sampling method. The data collection tool was a researcher-made questionnaire based on the
components and criteria of the Standard of Marketing and Public Relations of Iranian Public Libraries (2020) in
three main criteria: planning, support and evaluation. This questionnaire included 44 closed-ended questions on
a five-point Likert scale (from very little to very much) along with questions about demographic variables. The
formal validity of the questionnaire was assessed and confirmed by four experts. The reliability of the question-
naire was calculated by Cronbach’s alpha coefficient (.967). Regarding inferential statistics, given that the use of
parametric tests requires the assumption of normality, the Kolmogorov-Smirnov test was employed to assess the
normality of the data distribution. Furthermore, t-tests, Levene’s test and one-way analysis of variance (ANOVA)
were used in SPSS V.26 to analyze the data.

Results

In order to address the research questions, the Kolmogorov-Smirnov test was initially conducted to assess the
normality of the data. The results of the Kolmogorov-Smirnov test indicated that, based on the test statistic and
significance level (test statistic=.059 and significance=.02), the data distribution in the present study was normal.
To answer the first research question regarding the feasibility of implementing this standard in the public libraries
of Isfahan province in general and each of its components from the perspective of library managers, a one-sample
t-test was employed.

According to the results of the t-test, the mean of implementation of the Standard of Marketing and Public
Relations of Iranian Public Libraries (2020) was 2.7 from the point of view of public library managers of Isfahan
province. This mean is lower than the average (x=3), indicating a low feasibility of implementing this standard in
the province’s public libraries. Furthermore, according to the significant values, the opinions of public library man-
agers of Isfahan province about the possibility of implementing the Standard of Marketing and Public Relations of
Iranian Public Libraries (2020) have significant differences with each other and they do not have the same opinions.
These findings indicate that public libraries in Isfahan province currently lack a clear, coherent and documented
marketing and public relations plan. In other words, there is no specific strategy focused on marketing and public
relations, despite the abundance of cultural and promotional programs being conducted in these libraries. The only
existing schedule in the province’s public libraries is a calendar of national and religious events and ceremonies,
based on which promotional programs are planned and executed. Notably, almost none of the public libraries in
Isfahan province have a dedicated committee for setting goals, planning, implementing, and evaluating marketing
and public relations strategies. The mean for the components of ‘planning,” ‘evaluation,” and ‘support’ were 2.9,
2.63, and 2.56, respectively, all falling below the hypothetical mean (X=3). These observed means indicate an un-
satisfactory situation of the feasibility of implementing these components from the point of view of the managers.
Moreover, the observed significant values of each of the components also show that there is a significant difference
between the opinions of library managers; But in the planning component, the observed difference is not significant
and they had similar opinions in this component. These results highlight a lack of structured support for market-
ing and public relations activities within public libraries in Isfahan province and suggest that many managers and
administrative staff have limited familiarity with these concepts. Additionally, no evaluation framework has been
developed to assess the current marketing and public relations efforts of the province’s public libraries, either at the
individual library level or at the organizational level. There is no defined timeframe for evaluating public relations
and marketing activities. In order to answer the second question of the research to determine the difference between
the views of public library managers based on the demographic variables of gender and discipline, the independent
t-test was used and the variables of education degree, age, city, and work experience were measured by ANOVA.

According to the findings of the Levene’s test in the gender variable, based on the significant value observed,
the variances are not equal. The results of the independent t-test showed that the male and female managers of pub-
lic libraries in Isfahan province had similar opinions regarding the possibility of implementing the standard. In the
discipline variable, according to the significant value observed in Levene’s test, the variances are equal. The results
of the independent t-test showed that the managers of the public libraries of Isfahan province, including those with
a degree in Library and Information Science (LIS) and others, expressed similar and identical opinions regarding



the possibility of implementing the standard. According to the observed significance in the ANOVA, there was
no significant difference in the mean of the possibility of implementing the standard from the views of the library
managers based on the demographic variables of education degree, age, work experience and city. Therefore, there
is no difference between the opinions of the respondents and they have expressed the same opinions in this regard.

Conclusions

There has been no research on the Standard of Marketing and Public Relations of Iranian Public Libraries
(2020). In contemporary societies, libraries have assumed a broader role than ever before, engaging in a more active
social function. Consequently, the need to modernize marketing and public relations strategies within libraries has
become increasingly apparent to meet the growing and diverse demands of library clients. Public library manag-
ers should embrace this change and maximize its benefits for both the library and the community it serves. Public
libraries should strive to enhance service delivery and better meet the informational needs of their clients. Managers
and officials of public libraries in Isfahan province should develop a written program or a recommendation based
on this standard. The results of the present research can achieve the desired situation in the field of marketing and
public relations in order to attract the audience and facilitate relations with the actual and potential audience com-
munity. Using marketing and public relations techniques in public libraries will provide effective services and
achieve an active and effective role in the society. Public libraries in Isfahan province should establish a written
and approved marketing and public relations policy to identify technological threats and opportunities. Activities
such as establishing a link to promote and advertise production content to related websites and portals, developing
a directory or system to maintain contact with various user and stakeholder groups (including special users, govern-
ment officials and civil society organizations), utilizing the capacity of print and electronic communication media
(such as newspapers, radio, etc.), producing brochures and reports (e.g., library history, brochures, and performance
reports) for organizations and providing training in marketing and public relations programming are recommended
to achieve library goals. Some library managers lacked the necessary skills to establish positive and lasting rela-
tionships with national and local authorities, as well as non-governmental organizations. A systematic and planned
organizational communication between the province’s public libraries and other relevant organizations was absent.
Moreover, there was a lack of attention to market research to gather information about the service population. Li-
brary managers and officials in Isfahan province should pay serious attention to this matter. To address these issues,
some practical suggestions such as establishing a marketing and public relations committee, either at the public
library of the towncity or at the provincal office, conducting periodic evaluations of public relations and market-
ing activities, encouraging active librarians, utilizing social media platforms for marketing and user feedback and
allocating a dedicated budget for public relations and marketing activities were proposed for library managers in
Isfahan province.
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